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We create in-app ad
experiences that are
inspired by insight and
crafted with creativity.

Our dat ptimiz
run on over 1 billi

contextual ads, or getting
rs in front of the
S, we're the

le marketing

Our formula is beautifully
simple, but highly refined
put creativity in. and
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Hello, we're Vungle

We're a global ad tech
company that uses creativity
and science to transform
how people discover and
engage with apps.

This book is all about what
makes us Vungle. Our love
for science and creativity, our
journey so far, and our future
as we continue to change the
world of mobile marketing.
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|—) The amazing
app economy

We are in the midst of a In 2007, Steve Jobs launched
creative revolution, driven the first iPhone. One year
by new technology. later, the App Store arrived

with 500 apps, initiating
a new era of innovation.

Now, nearly 3 million apps are
available. Apps of every kind.
In every form. For everyone.

And it's unlocked a
market worth billions.
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|—> Enter ad-tech Opening the door to new
revenue streams, ad-tech
helped to fund the ambitions
Mobile advertising makes  of trailblazing app developers
the the amazing app and accelerate the fortunes of
economy possible. already established players.

Today, as a pioneer and
market-leader of ad-tech,
Vungle plays a major

part in enabling the app
world to keep moving.

Avibrant world where
bedroom developers can
become global businesses,
and global businesses

are able to adapt to the
constantly evolving needs

of today’s consumer.
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08—09 This is how we do it

Creativein. formance out.

I% Our formula is simple,
but not many can
make it work.

our approa
day one, and w
continuously sharpen
it to maximi;

creative performance
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This is how we do it

L From advanced
ad formats,
through to UX
recommendat

Innovatior Optimization.

that gets results
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Numbers that speak
for themselves

Beautifu

This is how we do it

L5 billion videos,
served monthly,
on 1 billion
unique devices.

Results.

Trusted by more
than 60,000
mobile apps,
globally.
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Mar 2011

Mar 2011

Vungle set up shop

After the App Store launche:

we see aneed —

platform for in-app video ads. We
enter the game as one of the first
players in

like it. And we keep 9
first clients over the yi
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Going up

Feb

Video goes vertical

Mobile s ent vertical, and
so did w
launches, fol
of mobile ad

tically over 90%
of the time, more intuitive videos
make more
And con
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Apr 2016

Playable ads hit the market

We create the first ever
playable ad in the industry.

frontline, breaking new g

Our Creative Labs team thriv
setting ¢ standards t
soon become client staples.

Oct 2014

Hello Asia

came truly globa
offices in Beijin

Pacific. Faceboo
dn’t have

audiences. Since
then, we've grown vid
revenue over 400% in China.
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Jun 2017

We're #1 for retention.

Our dynamic ads inspir
installs and the system works

Famous ventu pitalist
Mary Meeker notices

— turning her winning
spotlight in our direction
and featuring us in her 20
Internet Trend Report

Jun 2017
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$300M run rate and rising
Our focus on great publisher
experiences post-install data
pays off. Over 40,000 mobile apps
use our services globally, and we
earn $300 million in annual revenue.
And the numbers keep rising.
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month. Ad tech keeps grow
and we' Nt

Jan 2018

Self-service starts a new era

lan 2018
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Regional offices

250"
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Today

We're for everyone

Today. we have over 250
employees in seven regional
offices, with over 30
different nationalities. The
app economy is tripli

Nati liti billion in revenue
ationalities by 2021. The industry is
booming, and so are we.
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What we believe in



Vungle brand book | concept development

What we believe in

For all apps,
great and small

We work with apps of
all shapes and sizes,
everywhere in the world.

From our self-service

platform, to our tailored client
consultancy, we fine-tune what
we do to meet the unique needs
of advertisers and publishers
whoever, and wherever they are.
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What we believe in

Always
impartial,

so we all

win together

We support everyone
equally and don’t publish
our own content, or prioritize
our own interests.

We're team players, and
like to win, together.
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What we believe in

L Everything
with integrity

We're committed to the
highest standards of quality,
transparency, and integrity.

We uphold our values and
don’t cut corners or hide
information, so our clients
can rely on us. Always.

4 /5
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Our future
(Mission & vision and ‘outro’)

° Vision: To be a trusted guide for
growth and engagement

° Mission: To transform how apps
discover and engage with people

° Outro: excitement for next
chapter of Vungle, connecting
emotionally with reader

46—47 | Going forward//
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48—49

Let’
Go
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We create in-app ad
experiences that are
inspired by insight and
crafted with creativity.

Front cover

° Creative options to be
explored for front cover

° Will feel like a ‘core’
brand expression

° Likely featuring a V
symbol (or possibly
pattern)

° Likely to feature Mango
and Agua colours : i

° Will explore bold, C xtual ¢
impactful/provocative /ertisers in front of
message/title options

° Back cover to include
boilerplate about
Vungle, contact details simple, BUEnignlyTenn
and CTAs put vity in, and

2t performance out

vungle.com
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Thank you

More MultiAdaptor

2 Printing House Yard
London E2 7PR

multiadaptor.com
@multiadaptor

More information

Call uson
+44 (0)20 7613 4192

Or email
hannah@multiadaptor.com

As



